
 

 

 

 

 

 

 

 

Job description 
It will take a society to beat dementia. Alzheimer’s Society. 

Media Manager 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



Media Manager 
 

Position in the organisation  
Reports to the Senior Media Manager. 
Member of the Media Team. 
Line management responsibility for one Media Officer. 
Part of the Income and Engagement Directorate. 
 

Purpose of this role  
At Alzheimer’s Society we are advisors, supporters, fundraisers, researchers, influencers, 
communicators, technical specialist and so much more. We are volunteers, we are employees, and 
together we are here to make a difference to the lives of people with dementia and their carers.    

This is an exciting opportunity for an experienced communications professional to join our award-
winning and ambitious National Media Team, to build on our success so far in making dementia a 
priority.   

One in three people born in the UK today will develop dementia in their lifetime and it’s the UK’s 
biggest killer. The Media Team is instrumental in communicating the impact and scale of dementia 
and raising the profile of Alzheimer’s Society’s crucial work to provide help and hope to everyone 
living with dementia. 

As Media Manager you will help deliver some of the biggest moments in Alzheimer’s Society’s 
calendar, working closely with large parts of the organisation, including our regional, celebrity, 
social media and research communications colleagues, to inform, inspire and engage our 
audiences. 

We are looking for someone who exemplifies our values, someone who is: Determined to make a 
difference when and where it matters most. A trusted expert who believes in working Better 
together and demonstrates true Compassion. 

 

Key accountabilities and responsibilities 
Press campaign planning, delivery and evaluation  

• Showing bravery and creativity, take a leading role in devising, delivering and evaluating 
integrated national media plans that support Alzheimer’s Society priorities and campaigns. 
 

• Provide day-to-day account management of key media campaigns and areas e.g. services, 
fundraising, research and influencing, assigned by Senior Media Manager.  
 

• Through line management, support Media Officer to deliver high quality and impactful national 
media coverage aligned to organisational priorities.  
 

• Liaise with a broad cross-section of teams to ensure collaboration and integration, including but 
not limited to Regional Media, Social Media, Celebrity and Ambassador, Research 
Communications, and Evidence, Policy and Influencing.  
 

• Produce high standard media materials, including press releases, pitches, key messages, 
spokesperson briefings, and photography and video briefs.  
 

• Arrange press events and photo calls as appropriate.  
 

• Represent the Society, its policies and views at meetings with external agencies and other 
bodies as requested.  



Press-office 

• Provide an effective, professional press office service, by taking part in a reactive press office 
rota and an out-of-hours rota (both shared across the media team). 
 

• Coordinate media enquiries, prepare our spokespeople and contributors for interviews and 
respond to enquiries in a timely and effective manner.  
 

• Support Media Officers to handle press enquiries.  
 

• Work with internal subject-expert teams (eg Research Communications) to analyse and 
translate complex data, information or issues, to inform media statements, press releases and 
briefings.  
 

• Proactively horizon-scan for opportunities that will secure engaging, meaningful media 
coverage.  
 

• Support Senior Media Manager on advising internal stakeholders on media and crisis 
communications. 

Contributor stories (case studies) 

• Work with other teams including Campaigns, Stories, and Celebrity and Ambassadors to 
maximise media opportunities presented by Alzheimer’s Society contributors and celebrities 
with lived experience.  
 

• Support people with lived experience to tell their story to the media.  

Line management and support  

• Support Senior Media Managers to lead, inspire, and develop a high-performing and motivated 
team.  
 

• Support the Senior Media Managers with identifying training and development opportunities 
within the team.  
 

• Line management and support for one Media Officer.  

Other tasks 

• Occasional travel may be required, undertaking evening work and overnight stays as required 
(TOIL is offered). This includes attending our London office for monthly team office days.  
 

• Take on additional duties as requested by the Senior Media Manager commensurate with the 
nature and grade of this post as required.  
 

We are looking for someone who can…  
• Adhere to all the Society’s service standards, policies and procedures. 

 
• Comply with the data protection regulations, ensuring that information on clients remains 

confidential. 
 

• Be responsible for personal learning and development, to support the learning and 
development of others and the whole organisation.  
 

• Work in a manner that facilitates inclusion, particularly of people with dementia. 
 

• Implement the Society’s health and safety policy and procedures, ensuring that all practices 
and procedures are undertaken in accordance with a healthy and safe working environment 



and that all staff and volunteers for whom you may be responsible are aware of their 
responsibilities in respect of their role, monitoring data and recommending action as required. 
 

• Administrate and organise own work to ensure that it is accurate and meets quality targets, 
reasonable deadlines, and reporting requirements. 
 

• Follow the Society’s management information guidelines and requirements, including ensuring 
appropriate monthly measures on service usage levels are collected and submitted on the 
services database or other systems in accordance with deadlines. 

 

Person specification and selection criteria  

Skills & knowledge Application (A) 
or Interview (I)  

Demonstrable experience working in a high-performing, busy press office, 
operating at pace to respond to news and media enquiries while managing 
competing deadlines.  

A 

Proven track record of securing impactful national media coverage, with a good 
understanding of news values and what drives coverage. A/I 

Good knowledge of the national media landscape, with experience building and 
maintaining effective relationships with journalists. A/I 

Experience developing, delivering and evaluating proactive, audience-focused 
media strategies and campaigns that achieve defined objectives. A 

Experience handling high-profile and sensitive media issues, including 
responding effectively in crisis situations. 

A/I 

Good written skills, with experience producing accurate and high-quality key 
messages, press releases, statements and spokesperson briefings. 

I 

Effective judgement and analytical skills, with the ability to apply these 
effectively in fast-paced environments. 

I 

Good IT skills (Microsoft Office, experience using media databases and 
monitoring platforms). 

I 

Highly effective stakeholder management skills, with the ability to influence, 
communicate, and collaborate to achieve shared objectives. 

I 

Good people management skills, including delegation and coaching to support 
team performance and prioritisation. 

I 

 

 

 

 



Competencies & personal attributes  Application (A) 
or interview (I)  

Good verbal and written communication skills, with the ability to communicate 
clearly and without jargon. I 

Effective organisational skills, with the ability to prioritise workload, manage 
competing demands and meet tight deadlines A/I 

Ability to work both independently and collaboratively as part of a team, 
supporting colleagues and seeking input when needed. I 

Highly motivated and proactive, with a self-starting approach and the confidence 
to take ownership and show initiative. I 

Good interpersonal skills, with the ability to build effective working relationships. I 

Ability to plan and deliver multiple projects simultaneously, maintaining a high 
level of accuracy and attention to detail. A/I 

Ability to be proactive and solution-focused, maintaining a positive approach in 
a time-sensitive environment. I 

A genuine passion for media and a commitment to sharing people’s experiences 
sensitively. I 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 


