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Individual Giving Officer 
(Committed Giving) 
Position in the organisation 
Reports to the Individual Giving Manager (Committed Giving)
Member of our Individual Giving team. 
Part of our Income and Engagement directorate. 

Purpose of this role 
At Alzheimer’s Society we are advisors, supporters, fundraisers, researchers, 
influencers, communicators, technical specialist and so much more. We are volunteers, we are 
employees, and together we are here to make a difference to the lives of people with dementia 
and their carers.   

This role will play a key part in the delivery of a long-term fundraising strategy within the 
Individual Giving team, across both on and offline channels. This will be across some of our 
Committed Giving products such as our Weekly Lottery or Regular Giving programme. We are 
currently recruiting for two roles, one of which will be under the Weekly Lottery, the other will be 
under Regular Giving.

As an Individual Giving Officer, you will look after a variety of exciting marketing campaigns across 
a broad mix of channels such as print, digital, face-to-face and telemarketing. Your marketing 
campaigns will encourage the general public and existing supporters to become committed givers 
to Alzheimer’s Society to fund lifechanging support, groundbreaking research, and campaigning to 
make dementia a priority.

You will build relationships with key external partners such as creative agencies, media agencies, 
direct dialogue agencies and printers as well as internal teams to deliver your campaigns. This role 
offers the opportunity to be both creative and analytical, working to deliver effective acquisition 
that is led by data and insight.

We are looking for someone who exemplifies our values, someone who is: Determined to make 
a difference when and where it matters most. A trusted expert who believes in working Better 
together and demonstrates true Compassion.  

Key accountabilities and responsibilities 
• Manage campaigns across various marketing channels such as email, inserts, 

telemarketing, social media and face-to-face within the Committed Giving programme.

• Deliver marketing campaigns to schedule and within spend budgets. Monitoring spend to 
stay within budget and negotiating the best possible price with suppliers.

• Using direct marketing techniques to meet target KPIs such as income, response rate and 
average gift. Regularly monitor and report on campaign performance – making 
recommendations where possible to improve results and flagging any issues to the 
Individual Giving Manager and Agency Manager.

• Optimise live campaigns, analyse results and produce detailed end of campaign analysis 
reports to provide learnings to take forward in future campaigns. Make suggestions to 
improve the Committed Giving programme as a whole.



• Develop and implement marketing and testing plans as required.

• Brief, monitor, support with training and work with external suppliers (e.g. printers,
fulfilment, media agencies, face-to-face agencies, creative agencies etc.) to make sure
campaigns are delivered within agreed KPIs. Make recommendations and flag issues with
suppliers to the Individual Giving Manager and Agency Manager

• Source copy, images and case studies for appeals and new creative.

• Build effective working relationships with multiple internal stakeholders by following
agreed ways of working, briefing thoroughly and celebrating success.

• Engage with cross-organisation projects to represent the interests of the Individual Giving
Team and offer expertise and insight.

• Work across the Society with but not limited to Supporter Care & Insight, Digital and IT,
Events and Brand Marketing and Communications to enable the delivery of our
Committed Giving programme.

• Work with the Individual Giving Stewardship team to develop personal, bespoke journeys
to increase the retention of our Committed Giving supporters.

• To contribute to the development and implementation of marketing plans, strategies and
budgets.

• To represent the team and the Society internally and externally as required.

• To ensure that the Society’s reputation and brand are protected.

• To keep abreast of direct marketing developments in general and in the charity sector in
particular, especially through the use of peer networks, trade bodies and press.

• To undertake any other tasks that are commensurate with the general level of this post as
required.

We are looking for someone who can… 
• Adhere to all the Society’s service standards, policies and procedures.

• Comply with the data protection regulations, ensuring that information on clients remains
confidential.

• Be responsible for personal learning and development, to support the learning and
development of others and the whole organisation.

• Work in a manner that facilitates inclusion, particularly of people with dementia.

• Implement the Society’s health and safety policy and procedures, ensuring that all practices
and procedures are undertaken in accordance with a healthy and safe working environment
and that all staff and volunteers for whom you may be responsible are aware of their
responsibilities in respect of their role, monitoring data and recommending action as
required.

• Administrate and organise own work to ensure that it is accurate and meets quality targets,
reasonable deadlines, and reporting requirements.

• Follow the Society’s management information guidelines and requirements, including
ensuring appropriate monthly measures on service usage levels are collected and submitted
on the services database or other systems in accordance with deadlines.



Person specification and selection criteria 

Skills & knowledge Application (A) 
or Interview (I) 

Proven experience of Individual Giving, fundraising or Direct Marketing A/I 

Comprehensive project management, organisation, and prioritisation skills 
necessary to deliver a wide range of complex campaigns simultaneously, within 
agreed timescales, and to expected standards and budgets 

A/I 

Analytical & numeracy skills to accurately monitor and report on campaign 
performance and produce campaign analysis with recommendations for future 
tests and improvements 

A/I 

Ability to demonstrate sound judgment, make suggestions, and use initiative to 
overcome obstacles and continuously make recommendations to improve 
campaigns and the programme as a whole 

A/I 

Strong interpersonal skills including the ability to build and maintain positive 
relationships with close colleague, other teams and external partners. 

A/I 

Demonstrable ability to negotiate with and influence others, who may have 
different priorities, to achieve common goals. 

A/I 

Excellent presentational, verbal and written skills which extend to writing clear 
and emotive copy, and accurate proofreading of comms 

A/I 

Up-to-date knowledge of the fundraising sector and key donor markets. A/I 

Working knowledge of data protection regulation and industry best practice A/I 

Strong IT skills including a high degree of competence using Microsoft Office, 
particularly Excel & Outlook. 

A/I 

Being open to new ways of working, learning new tasks and skills as required. A/I 

Competencies & personal attributes Application (A) 
or interview (I) 

Be a team player, supporting colleagues when there are deadlines, and who 
knows when to ask for help themselves. A/I 

Be a self-starter and incredibly motivated. A/I 

Excellent organisational and timekeeping skills. A/I 

Excellent attention to detail. A/I 



Non-judgemental communication A/I 

Commitment to and understanding of equal opportunities A/I 

Understanding of the inclusion agenda and its relevance within a diverse society A/I 

This post will be subject to a satisfactory Criminal Records Check, from either the Disclosure and 
Barring Service (England & Wales), Disclosure Scotland Check (Scotland) or AccessNI (Northern 
Ireland). If you require further information regarding Criminal Records Check, then please contact: 
careers@alzheimers.org.uk
Follow us on Twitter and Instagram @Alzheimerssoc and Like us on Facebook or check out Alzheimer’s 
Society YouTube channel youtube.com/AlzheimersSociety 

mailto:careers@alzheimers.org.uk





