
 

 

 

 

 

 

 

 

Job description 
It will take a society to beat dementia. Alzheimer’s Society. 

Strategic Content Lead 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Strategic Content Lead 
 

Position in the organisation  
Reports to the Head of Content, Creative and Digital. 
Line manages the Senior Creative Copywriter, two Content Editors, Editorial Content Editor and 
Senior Stories Manager. 
Responsible for the Strategic Content Team. 
Part of our Income and Engagement directorate. 
 

Purpose of this role  
At Alzheimer’s Society we are advisors, supporters, fundraisers, researchers, influencers, 
communicators, technical specialist and so much more. We are volunteers, we are employees, and 
together we are here to make a difference to the lives of people with dementia and their carers.    

As Strategic Content Lead, you will champion our strategic, organisation-wide approach to content. 
You’ll develop and lead a clear content strategy that aligns with our overall vision and content 
principles, ensuring everything we create is consistent, accessible and focused on delivering 
impact for our audiences. 

Taking a holistic view of content across the Society, you will drive a channel-neutral approach that 
brings together subject matter experts, marketing and communications teams, and channel owners. 
You’ll make sure content is planned, created and used in the most effective way; reducing 
duplication, improving quality and helping us reach and engage more people. 

Working collaboratively across teams, you’ll ensure our content is accurate, well-governed and 
aligned to organisational priorities, while always putting the needs of people affected by dementia 
first. You’ll play a key role in shaping how we tell our story, ensuring our content supports dementia 
support, fundraising, campaigning and awareness. 

With a future-focused mindset, you’ll continue to evolve how we deliver content, embedding 
modern content design practices, accessibility standards and new tools and technologies across 
digital, print and wider media channels. 

You’ll bring strong editorial oversight and a deep understanding of our audiences from people 
affected by dementia to supporters, partners and volunteers. You’ll use insight, data and user 
research to continuously improve our content, ensuring it is effective, easy to access and meets 
the needs of those we serve. 

We are looking for someone who exemplifies our values, someone who is: Determined to make a 
difference when and where it matters most. A trusted expert who believes in working Better 
together and demonstrates true Compassion. 

 

Key accountabilities and responsibilities 
Content Strategy & Leadership 

• Lead and evolve the organisation-wide content strategy aligned to priorities across support, 
fundraising, campaigns and awareness. 

• Set clear strategic priorities, focusing on high-impact activity. 
• Lead and develop the Strategic Content Team. 
• Act as the organisation’s senior expert on content strategy, guiding stakeholders. 

Operating Model, Governance & Standards 

• Define and embed the content operating model, including roles, responsibilities and decision-
making. 



• Establish governance frameworks and processes for content creation, approval and lifecycle 
management. 

• Own content standards, including tone of voice and editorial guidelines. 
• Ensure content is accurate, consistent, accessible and inclusive. 

Planning, Delivery & Content Ecosystem 

• Oversee a prioritised content roadmap aligned to organisational goals. 
• Ensure effective, channel-neutral planning and delivery across teams. 
• Clarify ownership between central and distributed teams to maximise efficiency. 
• Lead a joined-up content ecosystem, including structure, reuse, taxonomy and digital-first print 

approach. 

Storytelling & Audience Engagement 

• Lead the organisation’s storytelling approach, including sourcing and use of real-life stories. 
• Ensure content supports fundraising, awareness and behaviour change. 
• Champion audience-led content that reflects the needs of key groups. 
• Drive a consistent and compelling narrative across all outputs. 

Insight, Performance & Optimisation 

• Set KPIs and performance frameworks aligned to organisational objectives. 
• Use analytics, research and feedback to improve content effectiveness. 
• Work with Digital and Insight teams to optimise reach, engagement and impact. 
• Embed a culture of test, learn and continuous improvement. 

Innovation & Cross-organisation Alignment 

• Identify opportunities to improve content through new tools, technology and AI. 
• Champion modern content practices (e.g. modular content, COPE). 
• Act as the strategic link across brand, fundraising, digital, creative and media teams. 
• Influence senior stakeholders and support integrated campaign planning. 

 

We are looking for someone who can…  
• Adhere to all the Society’s service standards, policies and procedures. 

 
• Comply with the data protection regulations, ensuring that information on clients remains 

confidential. 
 

• Be responsible for personal learning and development, to support the learning and 
development of others and the whole organisation.  
 

• Work in a manner that facilitates inclusion, particularly of people with dementia. 
 

• Implement the Society’s health and safety policy and procedures, ensuring that all practices 
and procedures are undertaken in accordance with a healthy and safe working environment 
and that all staff and volunteers for whom you may be responsible are aware of their 
responsibilities in respect of their role, monitoring data and recommending action as required. 
 

• Administrate and organise own work to ensure that it is accurate and meets quality targets, 
reasonable deadlines, and reporting requirements. 
 

• Follow the Society’s management information guidelines and requirements, including ensuring 
appropriate monthly measures on service usage levels are collected and submitted on the 
services database or other systems in accordance with deadlines.  

 

 



Person specification and selection criteria  

Skills & knowledge Application (A) 
or Interview (I)  

Proven experience leading content strategy across a broad range of channels 
(e.g. web, social, email, print, media and broadcast). A/I 

Good understanding of how different channels work together within a joined-up 
content ecosystem. A/I 

Experience setting and upholding content standards, including tone of voice 
and editorial guidelines. A/I 

Experience establishing content governance, workflows and lifecycle 
management in complex organisations. A/I 

Demonstrable use of audience insight and user research to shape content. A/I 

Experience defining KPIs and using performance data to optimise impact. A/I 

Able to influence and advise senior stakeholders, driving alignment and change. A/I 

Experience working cross-functionally with teams such as fundraising, 
campaigns, digital and media. 

A/I 

Experience leading, mentoring and developing high-performing teams. A/I 

Good understanding of accessibility (e.g. WCAG) and inclusive content design, 
with a commitment to EDIB principles. 

A/I 

Awareness of emerging content practices and technologies (e.g. AI, automation, 
modular content). 

A/I 

 

Competencies & personal attributes  Application (A) 
or interview (I)  

Be a team player, supporting colleagues when there are deadlines, and who 
knows when to ask for help themselves. A/I 

Be a self-starter with a determination to make a difference. A/I 

Effective organisational and timekeeping skills. A/I 

Good attention to detail. A/I 

Non-judgemental communication. A/I 

Commitment to and understanding of equal opportunities. A/I 

Understanding of the inclusion agenda and its relevance within a diverse society.  A/I 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


