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Who we are 

Our values 

Dementia is the biggest health and social challenge of our time.  
There are currently estimated to be 900,000 people in the UK with dementia. Many are 
undiagnosed and facing the realities of their condition alone. 

At Alzheimer’s Society we’re working towards a world where dementia no longer devastates 
lives. We do this by giving help to those living with dementia today and providing hope for 
the future. 

We’re here for everyone living with dementia. 

As a Society, we are made up of people with dementia, carers, trusted experts, campaigners, 
researchers and clinicians. We are the UK’s largest collective force of people with 
unparalleled knowledge and over 40 years of experience addressing the biggest challenges 
facing people living with dementia. 

Together we are help and hope for everyone living with dementia. 
 

Our values tell everyone who we are as an organisation. Our values make sure that our focus is 
clear for the challenges and opportunities ahead and remind us what we all stand for. Our 
values are evident in everything we do, how we do it and how we work together. 

These are not just words on a wall, we live these every day in all our work. We are Determined 
to make a difference when and where it matters most, by being passionate, focussed and 
making a lasting impact for people affected by dementia. 

 

Through our values we will make the greatest difference for people affected by dementia. 
Whether you are someone living with dementia, a family member or carer, a supporter, a 
donor, a colleague from another organisation, an employee or a volunteer, these four values 
will shape your experience with Alzheimer’s Society.  

 

We’re 
passionate, we’re 
focused and we 
make a lasting 

impact for 
everyone living 
with dementia. 

We’re listening, 
we’re learning 

and we use 
experience and 

evidence. 

We’re open, we 
combine our 

strengths and 
we achieve more 

together. 

We’re kind, we’re 
honest and we 
don’t shy away 

from challenges. 



 

Alzheimer’s Society Job Description 

3 

Position in the Organisation  
Reports to the Senior Media Officer or Senior Media Manager and inputs into the media 
strategy for the Society.    

Member of the Media team, consisting of National and Regional which sits within the Research 
and Influencing Directorate.  

Purpose of this Role  
We are here for anyone affected by dementia to help them navigate some of the hardest and 
most frightening times of their lives.   

We are advisors, supporters, fundraisers, researchers, influencers, communicators, technical 
specialist and so much more. We are volunteers, we are employees, and together we are here 
to make a difference to the lives of people living with dementia and their carers.    

To develop and deliver audience-centric, integrated media strategies, activities and messages 
to promote our work in a defined region, building a high media profile and positioning 
Alzheimer’s Society as the leading dementia charity.   
  
To provide a proactive and high-quality media service in their defined region by responding 
swiftly to media enquiries, building productive relationships with key journalists and media 
outlets, spotting news opportunities, seeking out and placing stories across broadcast, print 
and online media which demonstrate the real-life challenges faced by people affected by 
dementia and the difference Alzheimer’s Society is making through its vital work campaigning 
for change, funding research to find a cure and support people living with dementia today.  
 
We are looking for someone who exemplifies our values, someone who is: Determined to make 
a difference when and where it matters most. A Trusted Expert who believes in working Better 
Together and demonstrates true Compassion.  

Key Accountabilities and Responsibilities 
• Manage all media projects assigned by the Senior Regional Media Manager or Senior 

Regional Media Officer, ensuring objectives are set, integrated with activity across the 
Society and successfully implemented and evaluated.   

• Proactively identify and implement ways to promote Alzheimer’s Society’s fundraising, 
services, research and community engagement activities through traditional and 
digital media.   

• Work with the Senior Regional Media Officer and/or Senior Regional Media Manager 
and members of directorates to devise and implement media strategies to engage with 
key audiences and promote Alzheimer’s Society’s fundraising, services, research and 
community engagement programmes.   

• Position Alzheimer’s Society in the media/across social media outlets as required as 
the rallying point of the dementia movement through high-profile campaigns and 
stories that galvanise individuals to join with us and be part of a social movement for 
change.   

Media Officer (Regional) 
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• Promote the Society across regional and local media outlets, integrating with other 
communications teams including digital media as relevant.  

• Respond to and manage enquiries from all regional media, supporters, services and the 
general public.  

• Produce media materials and copy as required including press releases, articles, blogs, 
key messages, briefings, photocall notices and ensure their follow-up.   

• Generate creative content to support PR campaigns including, but not limited to, 
photography, video and infographics.  

• Enhance and protect the Society’s reputation in the media by identifying media 
opportunities and drafting proactive or reactive press statements on behalf of the 
region’s senior management.   

• Develop relationships with key external journalists to ensure that Alzheimer’s Society is 
seen as the ‘go to’ voice on dementia issues in the media.   

• Work with the celebrity team to maximise media opportunities presented by celebrity 
involvement ¢ Arrange press conferences and photo calls as appropriate.   

• Sit on planning groups with members of other directorates ahead of fundraising or 
community engagement related media launches.  

• Represent the Society, its policies and views at meetings with external agencies and 
other bodies as requested.   

• Support the Media Assistant in monitoring, reporting and evaluating the Society’s 
media coverage.   

• Manage relationships with key external figures who are involved with the media work of 
the Society, e.g. journalists, celebrities, trustees, Society spokespeople, MPs etc. as 
required   

• Identify and develop people affected by dementia as storytellers.   

• Support and develop Alzheimer’s Society media spokespeople with coaching and 
training, ensuring anyone speaking on behalf of the Society is fully briefed in a timely 
fashion.   

• Undertake any other duties or projects commensurate with the nature and grade of 
this post as required.  

Other tasks  

• Travel throughout defined regions of the East of England, East Midlands, Yorkshire and 
Lincolnshire and undertake evening work and overnight stays as required.   

• Support the media team to deliver a 24/7 media service.  
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We are looking for someone who can…  
• Adhere to all the Society’s service standards, policies and procedures.  

• Comply with the data protection regulations, ensuring that information on clients 
remains confidential.  

• Champion the diverse needs of people affected by dementia by working in a manner 
that facilitates inclusion and collaboration, within and beyond the Society.  

• Support and enable volunteering activities.  

• Implement the Society’s health and safety policy and procedures, ensuring that all 
practices and procedures are undertaken in accordance with a healthy and safe 
working environment and that all staff and volunteers for whom you may be 
responsible are aware of their responsibilities in respect of their role, monitoring data 
and recommending action as required.  

• Be responsible for personal learning and development, to support the learning and 
development of others and the whole organisation.  

• Administrate and organise own work to ensure that it is accurate and meets quality 
targets, reasonable deadlines and reporting requirements.  

• Work to embed a culture of inclusion and collaboration, within and beyond the 
Society.  

 
Person Specification and Selection Criteria  

Skills & Knowledge  Essential (E) or 
Desirable (D)  

Application (A) 
or Interview (I)  

Education to degree level and/or equivalent expertise by 
practice.  D A 

Minimum two years’ experience in a communications or PR role  D A  

Excellent written and verbal communication skills  E I  

Strong interpersonal, presentation and promotional skills  E I  

An ability to understand information and translate it into lay 
person terms in a timely and effective manner  E I  

Excellent understanding of the regional and local media and its 
requirements  E A/I  
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Experience of developing media messages and briefing 
spokespeople  E A/I  

Able to motivate and empower others to speak to the media E I  

Strong IT skills E A/I 

Demonstrable experience of working in a high-profile and high 
achieving media office  E A/I 

Ability to influence others with different priorities to achieve 
shared goals E A/I 

 

Competencies & Personal Attributes  Essential (E) or 
Desirable (D)  

Application (A) 
or Interview (I)  

Work collaboratively and be able to prioritise your workload 
effectively and remain solution focussed throughout your areas 
of work.  

E  I  

Able to plan, prioritise and deliver to tight timescales with 
excellent attention to detail  E  I  

Strong interpersonal and interpretation skills will allow you to 
have open jargon-free conversations with the business.  E I  

Excellent organisational and timekeeping skills.  E  I  

A clear desire to champion the diverse needs of people affected 
by dementia  E  I  

Be a strong team player, supporting colleagues when there are 
deadlines, and who knows when to ask for help themselves.  E  I  

Able to build positive relationships and connect with storytellers 
(case studies) and staff across the Society   E  I  

Be a self-starter and incredibly motivated.  E I 

Encourages positivity and takes an optimistic approach  E I 

Able to implement and promote organisational decisions and 
policies positively  E I 

Able to demonstrate a consistent approach towards others and 
operate with confidence and integrity  E I 
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Able to demonstrate the drive necessary to deliver results and 
remain undaunted by setbacks  E I 

Seek appropriate opportunities to be involved in the wider 
aspects of the organisation’s work   E I 

Encourages positivity and takes an optimistic approach E I 

 

Essential requirements are those, without which, the post holder would not be able to fulfil the 
responsibilities of the role. Desirable requirements are those which would be useful for the post 
holder to possess and will be considered when more than one applicant meets the essential 
requirements. 

This post will be subject to a satisfactory Criminal Records Check, from either the Disclosure 
and Barring Service (England & Wales), Disclosure Scotland Check (Scotland) or AccessNI 
(Northern Ireland). If you require further information regarding Criminal Records Check, then 
please contact: careers@alzheimers.org.uk  
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